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❘� FY2024 Review 
Sharp Corporation and Consolidated Subsidiaries

Sharp implemented company-wide initiatives to strengthen profitability in FY2024 under our must achieve goal of returning to profitability during the fiscal year. As a 

result, the Brand Business achieved double-digit increases in both sales and operating profit, and the Device Business significantly narrowed operating losses through 

progress in structural reforms in the display business. Although company-wide sales decreased year on year, we returned to profitability with significant increases in 

operating profit, ordinary profit, and profit attributable to owners of parent. Sales and all profit figures also exceeded the announced forecasts.

Net sales amounted to 2,160,146 million yen, down 7.0% year on year. This result was due to lower sales in the Device Business (Display Device and Electronic 

Device) offsetting sales growth in the Brand Business (Smart Life & Energy, Smart Office, and Universal Network).

Operating profit amounted to 27,338 million yen, compared to an operating loss of 20,343 million yen in the previous fiscal year. Smart Office recorded a signifi-

cant increase in profit, driven by robust sales. Universal Network also saw a notable rise in profit, supported by higher sales and one-time income. In Display Device, 

structural reforms helped narrow losses significantly. On the other hand, profit declined in Smart Life & Energy due to yen depreciation and costs related to ceasing 

the energy solutions business in Europe. Profit also declined in Electronic Device due to significant fluctuations in customer demand. Ordinary profit amounted to 

17,653 million yen, compared to an ordinary loss of 7,084 million yen in the previous fiscal year. This improvement was driven by a significant improvement in oper-

ating profit, despite recording foreign exchange losses and other factors. Profit attributable to owners of the parent totaled 36,095 million yen, compared to a loss 

attributable to owners of the parent of 149,980 million yen in the previous fiscal year. We recorded impairment losses and business restructuring expenses, however, 

the improvement in ordinary profit and gains on sale of non-current assets, such as LCD panel plants, and gains on sale of investment securities, resulted in a return 

to profitability for the first time in three fiscal years.

Asset Light Initiatives in the Device Business, set forth in the Medium-Term Management Direction announced in May 2024, were executed steadily in line with 

the initial schedule. The Brand Business also built a solid foundation for re-growth by implementing structural reforms in low-profit businesses and taking multiple 

strategic actions toward future growth.

No dividend was paid for FY2024, as retained earnings brought forward showed a deficit in the non-consolidated financial statements.

	� �Sales increased in all three Brand Business seg-

ments compared to the previous fiscal year. De-

spite the negative impact of the depreciating 

yen, Brand Business operating profit increased. 

Although Device Business sales declined, the 

operating loss significantly narrowed due to 

the effects of structural reforms in the display 

business and other factors.

	� �While net sales decreased, operating profit, or-

dinary profit, and profit attributable to owners 

of the parent improved from the previous fiscal 

year and returned to profitability. Net sales and 

all profit levels exceeded forecasts.

	� �We also made steady progress in Asset Light 

Initiatives and efforts to establish a foundation 

for FY2025 and beyond.
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• �Sales figures by segment shown in Segment Information include internal sales and transfers 
among segments.

• �Segment profit figures are amounts before adjustment for inter segment trading.
• �Effective from FY2023, we reclassified five segments, consisting of Smart Life, 8K Ecosystem, 

ICT, Display Device, and Electronic Device into five segments, consisting of Smart Life & 
Energy, Smart Office, Universal Network, Display Device, and Electronic Device. Figures for 
FY2022 have been adjusted to reflect the classification.

• �Effective from the second quarter of FY2024, Sharp Semiconductor Innovation Corporation, 
which was previously under the Electronic Device segment, has been included in the Smart 
Life & Energy segment in accordance with an organizational change. Figures for FY2023 
have been adjusted to reflect the reclassification. Figures for FY2022 have not been re-
stated in the segment classification after the change.

• �In FY2024, we categorized the Group’s reportable segments into five segments: Smart Life 
& Energy, Smart Office, Universal Network, Display Device and Electronic Device. Effective 
from FY2025, we have recategorized reportable segments into three segments: Smart Life, 
Smart Workplace and Display Device. In addition, we group Electronic Device, which is 
scheduled for business transfer, and Sakai Display Products Corporation, which has halted 
panel production, under Other and exclude them from reportable segments.

Refrigerators, superheated steam ovens, microwave ovens, small cooking appliances, air conditioners, washing machines, vacuum clean-
ers, air purifiers, electric fans, dehumidifiers, electric heaters, Plasmacluster Ion generators, beauty appliances, LED lighting, calculators, 
telephones, network control units, solar cells, storage batteries, face masks, sensor modules, optical sensors, optical devices, CMOS 
image sensors, etc.

Digital MFPs (multi-function printers), information displays, commercial projectors, POS system equipment, options and consumables, 
office-related solutions services, software, PCs, etc.

Televisions, Blu-ray disc recorders, audio equipment, mobile phones, smartphones, tablet device, routers, automotive wireless devices, etc.

Sales in the white goods business 
rose due to growth in sales of re-
frigerators and washing machines 
in ASEAN, supported by progress 
in high value-added products. 
Sales of cooking appliances in 
Europe and the United States also 
performed well. Sales in the ener-
gy solutions business decreased, 
mainly due to the impact of busi-
ness termination in Europe.

Despite efforts to provide higher 
added value and reduce costs, 
profit decreased due to the nega-
tive impact of the weakening yen 
and expenses related to the ter-
mination of the energy solutions 
business in Europe.

Sales (billions of yen) Segment Profit (billions of yen)

Sales increased in the PC business 
due to strong sales of premium 
models for enterprise customers 
in Japan amid special demand 
from the end of Windows 10 
support. Business solution sales 
also increased, driven by growth 
in office solutions in Japan and 
the Americas and information 
displays in Europe.

Profit increased due to higher 
sales, progress in providing higher 
added value in the PC business, 
and the effects of structural re-
forms in the information displays 
business.

Sales and Segment Profit  by Reportable SegmentSales and Segment Profit  by Reportable Segment

Sales increased significantly in the 
mobile communication business 
due to strong sales of new mod-
els. Sales in the TV business also 
increased due to overseas sales 
growth.

Profit increased significantly due 
to higher sales, higher added 
value and stronger cost competi-
tiveness in the TV business, and 
one-time income in the mobile 
communication business.
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Camera modules, wafer foundries, laser diodes, etc.

Display modules, automotive cameras, etc.

Sales decreased due to the halt-
ing of large-size display produc-
tion at SDP, as well as lower sales 
of panels for smartphones and 
PCs and tablets, despite higher 
sales of XR panels and sales of 
automotive panels remaining at 
almost the same level as the pre-
vious fiscal year.

Although sales decreased, the ef-
fects of structural reforms led to 
a significant reduction in losses 
in the large-size and small- and 
medium-size display businesses.

Sales decreased mainly due to 
fluctuations in customer demand 
for sensor modules, despite sig-
nificant sales growth in semicon-
ductor lasers for automotive and 
processing applications.

Profit decreased mainly due to 
lower sales, despite cost reduc-
tion efforts.
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